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Polls* show that most of us -- more than 80% of Canadians -- feel that sustainability
should be a top or high national priority. Interestingly, the polls also show that most
Canadians think that other people donét care about sustainability.
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By making simple decisions in your home, you can help Alberta take the lead and
guide Canada into a sustainable future.

* Hoggan and Associates. Communicating sustainability: an overview of the sustainability research initiative. Hoggan and As-
sociates, Inc. 2006




Sustainability
. wWhatis all the fuss?

How can this help me make
decisions in my home?

Room-by-room tips and
resources for further ideas
and action

What about
renovations?
















If we draw the current situation, it looks like a funnel :
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So, we need to look at the demands we
make on nature and natural systems and
ensure that peopleis needs T both this gen-
eration and future ones - can still be met.

Thinking about the long term means we
have to consider how our actions affect not
just ourselves, but our children and grand-
children, our neighbours, our economy and
our environment.

But it doesnit have to be difycult. We can
start this process right here at home with
a thoughtful approach to how and why we
make our household decisions. To look at
how our household decisions can promote
sustainability, yrst we have to take a look at
the big picture.

if these two trends converge.

If we want to be sustainable, we have en-
sure that future generations can meet their
needs. A group of international scientists
have determined the four root causes of
how we negatively impact the earthis ability
to sustain human society and the ability of
future generations to meet their needs.

Hundreds of leading corporations and orga-
nizations around the world are using these
same four root causes to help them make
strategic decisions toward sustainability
T decisions that reduce ynancial risk and
support innovation.






Everyday household decisions

Here are general areas of our household management in which we make
decisions every day. Letis look at how they relate to the root causes of un-
sustainability and at our opportunities to make sustainable decisions in each
area. Letis also explore some questions to ask when making decisions in

any of these areas.

Wit
Utilities
Opportunity

Relationship to the 4 root causes

A Can | reduce my use of this utility?

k Can | be more efpcient in the way | use
my utilities?

A Can | get the same utility service another
way?
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Mobility

Relationship to the 4 root causes Opportunity

kDo I really need to go? L Do | have to drive?

L Can | go somewhere local?

=dci [dj\zi''c /)2 kb c\ev\zh 12 1V gddbiinigdd 15\ nlj iz ey h1di i1Z1zcztinnd i
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Everyday household decisions

Shopping

Relationship to the 4 root causes

Opportunity

ADo | really need this product?

L What will | do with this when | no longer
A How was this item produced? need it?

A How does this product affect my health?

:chlZgc\i]zhz fjzhi'dch 'a]Zendj id Xdch'YZgi]Z"beVXih d[ndjgh]dee'c\ VcY JZie ndj bV"Z bdgz
hjhiVicVWz YZX'h'dch'
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Relationship to the 4 root causes Opportunity:

L Can | reuse this?

L Even if live already produced it, can | still
reduce my waste?

LIf | canit use this, can someone else?

L Can | recycle this?
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Huge amounts of energy are required to clean, treat, pump and
transport water. For every one million litres of water The City of
Calgary produces, around 375 kg of greenhouse gases are emit-
ted. In 2002, The City produced 173 billion litres of drinking water.




Check out !
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www.environmentalchoice.com
www.eatwellguide.org

www.cosmeticdatabase.com

Be a star
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